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Texas State University and the Greater San 

Marcos Partnership, along with Hays County are 

the driving forces behind the given name of, 

“The Innovation Corridor.” These entities have 

the foresight and passion to play an integral role 

in positioning our region as the indisputable 

“Innovation Corridor,” and Corridor News 

strives every day to do our part to live up to this 

concept. 
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As many of you may already know, Hays County, 

and in particular San Marcos, has been named 

the fastest-growing area in the United States for 

2012, 2013, and 2014. San Marcos’ location 

along IH-35 within the centralized location of 

Hays County in Texas is only part of the reason 

we have been nicknamed the “The Innovation 

Corridor.” 

W H O  W E  A R E

We are committed to living, working, and delivering your local news every day with High Standards, a 

strong Code of Ethics, and a Mission to serve.  

Our entire team is local, from our Web Designer, Reporters, Columnists, Managing Editor, and 

Publisher. We live here, work here, and raise our children here; we even attend school here, 

volunteer our time, spend our money here, and participate actively as members of this community. 

What affects your life affects ours. 
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EXCELLENCE IS THE RESULT OF CARING MORE THAN 
OTHERS THINK IS WISE, RISKING MORE THAN OTHERS 

THINK IS SAFE, DREAMING MORE THAN OTHERS THINK IS 
PRACTICAL AND EXPECTING MORE THAN OTHERS THINK IS 

POSSIBLE 
— R O N N I E  O L D H A M
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53.2% 67%
 WOME N 67% HHI * $ 100 K+

WOMEN 29.6% 70.4%
 AGE S 18- 34  AGE S 35 +  

99.4%  67.3% 
 DECI SIO N MA K ERS  U NITE D ST ATES  

Q U E S T I O N S ?

*The Herfindahl-Hirschman Index (HHI) is a common measure of market
concentration and is used to determine market competitiveness.
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$ 1 1 0 0  |  T h e  a d s  t h a t  d o n ’ t  l o o k  l i k e  a d s .  N a t i v e  a d s  a re  a d s  t h a t  m a tc h  th e  l o o k  

a n d  fe e l  o f  th e  c o n te n t  a r o u n d  t h em .  T h es e  a d s  r es em b l e  a  p u b l i ca t i o n ’ s  ed i t o r ia l  

s ta n d a rd s  w h i le  m e e t i n g  t h e  a u d i en ce ’ s  e x p ec ta t i o n s .  Rea d e rs  t yp ica l l y  r ec o g n iz e  

n a t iv e  a d s ,  s u ch  a s  a d v er to r ia l s ,  b y  t h e  g o a l  o f  t h e  a r t i c l e ,  t o  s e l l  o r  p r o m o t e  

s o m e th in g .    

P A G E S P O N S O R S H I P S

$ 1 0 0 0 +  |  P a g e  s p o n s o r s h i p s  a r e  a  u n iq u e  ex p er i en c e  t h a t  s h o w ca s e  yo u r  b ra n d  

a n d  y o u r  b r a n d  a l o n e .  T h e s e  s p o n s o rs h i p s  h id e  a l l  a d s  ex cep t  fo r  th e  p a g e  s p o n s o r s  

o n  c er ta in  p a g es .  S p o n s o rs  r ec e i v e  a  to p  b a n n e r  p o s i t io n  a s  w e l l  a s  a  c u s to m  s id eb a r  

to  s h o w c a s e  w h a t ev er  a s p e c ts  o f  th e i r  b ra n d  t h e y  d es i re .  

S P O N S O R E D C O N T E N T

$ 8 0 0  |  S p o n s o re d  co n t e n t  i s  co n t en t  t h a t  a p p ea rs  w i t h  a n  o b v io u s  s p o n s o re d  

la b e l .  T h es e  d i f fe r  f ro m  a d v e r t o r ia l s  i n  th e  s e n s e  th a t  s p o n s o re d  co n t en t  ca n  re la te  

to  a n y  to p i c  w i th o u t  a d v e r t i s in g  a  s p e c i f i c  b ra n d  o r  c o m p a n y ,  l i k e  a  c o m p a n y  t h a t  

m a kes  a n d  s e l l s  s o la r  p a n e ls  s p o n s o r in g  a r t i c l es  o n  th e  e n erg y - co s t  s a v in g s  o f  s o l a r  

p o w e r .   
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I N - C O N T E N T

4 6 0 X 6 0

B I G B O X | 3 0 0 × 2 5 0 … $650 

I N - C O N T E N T |  4 6 0 × 6 0 $650 

S K Y S C R A P E R | 3 0 0 X 6 0 0 $650 

L E A D E R B O A R D | 7 2 8 X 9 0 … $600 

B U D G E T B O X | 3 0 0 X 2 5 0 ….  . $550 

C O N T E N T B A N N E R / F O O T E R |  4 6 0 X 6 0 . … $500

I N - C O N T E N T B A N N E R
O R F O O T E R

4 6 0 X 6 0

B U D G E T
B O X

3 0 0 X 2 5 0


